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▪ Mobilisation and establishment of a sustainability team. 

▪ Definition of a framework and structure. 

▪ Development of policies, plans, and definition of future targets. 

▪ Delivery of Quick wins and cultural change. 

1. Establish an efficient and effective structure in support of sustainability.  
2. Determine the status quo. 
3. Engage the business. 

 



▪ Energy consumption 

▪ Water consumption 

▪ Waste and recycling 

▪ Staff travel 

▪ Supply chain 

▪ Volunteering 

▪ Commuting 



https://assets.ctfassets.net/2hwzhse7szu0/5dhDLI7z3Gam1J0ZeVUBVk/6c6fcf291b23644a30274b13f717659c/Greater_Good_strategy.pdf


▪ Ensure by 2030 all materials are repurposed and aim to eliminate the use of single use plastic 

▪ Key Performance Indicators in relation to Waste are the following:  
o % of waste diverted from landfill  
o % of waste recycled  
o % of waste to energy  
o No. of single use plastic items entering our deposit return scheme  
o No. of single use plastic items avoided as a result of our Single Use Plastic Ban 

Means of 
Transportation 2019 % 2020 % 2021 % 

Aircraft 259 96.3% 114 45.1% 28 17.6% 

Car 5 1.9% 68 26.9% 56 35.2% 

Public Transport  0 0.0% 8 3.2% 19 11.9% 

Taxi 2 0.7% 23 9.1% 15 9.4% 

Train 3 1.1% 40 15.8% 41 25.8% 

Grand Total 269  253  159  

https://www.grundon.com/


https://www.premierinn.com/gb/en/why/force-for-good.html


• Commute time was recorded in ranges and so midpoints were used as the data point (e.g., 30-60 
minutes: data point set at 45 minutes) 

o Where open ended ranges were used a +15min rule was applied given that all other ranges 
were 30-minute intervals (e.g. Over 90 mins: data point set at 105 minutes) 

• Monthly visits to the office were recorded in ranges and so midpoints were used as the data point 
(e.g. 8-10 visits per month: data point set at 9) 

o Where open ended ranges were used, the value itself was used as the data point (More 
than 15 visits per month: data point set at 15) 

• It was assumed that data provided was a one-way commute given the wording of the question 
(“How long is your commute to the Beehive?”) – hence results were doubled to cover both to and 
from work commuting 

 



 

• 2x #LoveSustainability events, a sustainability month and a sustainability week; utilisation of the 

#LoveSustainability hashtag both as consistent label and for public promotion of the matter 

• 2x ‘Doodly’ videos for company-wide engagement and information 

• 10x Lunch-n-Learn sessions to educate and raise awareness on key sustainability subjects 

• 2x Sustainability Quizzes for fun engagement of the wider ANSL team in key sustainability matters 

• 3x Guest speakers to provide context and inspiration based on activities undertaken by our partners 

• 7x Sustainability Leaflets 

• 1x New SharePoint site collating all sustainability related information in one place for all ANSL staff 

• 1x Cycling challenge to encourage sustainable travel and commute 

• 2x New Recycling bins at EDI tower 

• 1x Carbon Footprint workshop for ANSL’s internal review of current carbon footprint 

• 1x Sustainability awareness edition of ANSL logo developed for us on social media  

• 20x Social media posts for awareness, promoting sustainability, and informing of ANSL’s activities  

• 1x Supply Chain Sustainability workshop to review ANSL’s supply chain and identify improvements 

• 1x Corporate Social Responsibility workshop 

• 1x Menopause Workshop (in collaboration with HR & DE&I) 

• 1x Workshop with third party to develop methodology for measurement of ANSL’s carbon footprint 
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